FAMILY AND CONSUMER SCIENCES RESOURCE PROFILE

RESOURCE NAME:  Family Financial Story Walk®
DATE LAST REVISED: January 2019
Grand Challenge(s):

  Health_X___   Water____    Global Food Systems____  

  Community Vitality__X__      Developing Tomorrow’s Leaders____  

BRIEF DESCRIPTION (include learner objectives):
Family Financial StoryWalk® is an innovative and delightful way for children – and adults! – to enjoy reading and the outdoors at the same time. As you stroll down the trail, you’re directed to the next page in the story. Along the way, parents and children talk about money management, saving, budgeting, and making decisions.
PROGRAM FOCUS TEAMS:

         Adult Development and Aging                                               Community Vitality
        Crop Production                                                                    Child and Family Development   
        Family Resource Management                                             Farm Management     

        Horticulture                                                                            Livestock Production   

        Natural Resources                                                                 Nutrition, Food Safety and Health  

        Youth Development

AGENT TRAINING LEVEL:  

        Basic                            Intermediate                             Advanced

AVAILABILITY OF RESOURCE (include publication number, if applicable):  Program support materials are available at https://www.k-state.edu/family-finances/family.financial.storywalk.html Family Financial Story Walk(R) books are available from FRM PFT members.

Evaluation Type: Survey 
LEVEL OF OUTCOME EXPECTED:

      Short-Term (Knowledge)                           Medium-Term (Behavior)                      Long-Term (Impact)

Target Audience/Delivery Method: Kansas children and adults
CONTACT PERSON (S) (include email address and phone number):  Elizabeth Kiss, dekiss4@k-state.edu, 785-532-1946
11/6/2019
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